
43c u n a . o r g � D E C E M B E R  2 0 0 7 � C R E D I T U N I O N M A G A Z I N E

� CUs brace for core
changes 44

� Core processing 
features 50

� Core processing
providers 52

Info Systems
Guide 2008

From



For credit unions, leaving a legacy behind
may be the best way to optimize interoper-
ability, business, and member services across
channels. Many credit unions use legacy core
processing systems without a true open archi-
tecture and the functionality credit unions
need today.

Adding to this technology angst is consolidation among
many core processing vendors, leaving credit unions with
a narrowing field from which to select new systems.

Aite Group’s “Trends in Core System Replacement: The
Necessary Evil” found that 1,100 financial institutions will
replace their core systems from 2006 to 2008. The Boston-
based information technology consulting firm estimates
credit unions and small banks completed 92% of U.S. core
system replacements at financial institutions (about 325)
during 2006. That trend is expected to continue during the
next few years.

A primary driver for converting to a new core system
is that existing systems have become outdated, inefficient,
or too expensive to operate, Aite Group reports. In addi-
tion, credit unions will obtain new core systems to boost
their competitiveness and increase their capability to
process new services.

“Credit unions are focusing their attention on business
banking capabilities,” explains Christine Barry, research
director at Aite Group and author of the study. In many cas-
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Vendor consolidation
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open, seamless
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‘Core processing

systems are 

the central

collaboration

centers.’

Jim Fillman
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es, financial institutions are converting to imple-
ment an open architecture that interfaces more
easily with other technology, or because they’re
compelled to update because of vendor consoli-
dation among the core providers.

Conversion questions

Many credit unions are running proprietary sys-
tems with proprietary code “and they have to
decide if they want to spend more on a new
rewrite or just buy a new system,” says Kevin
Shull, vice president of $460 million asset Three
Rivers Federal Credit Union, Fort Wayne, Ind.

To remain competitive, Barry says, financial
institutions must operate efficiently (to offer com-
petitive prices), complete transactions quickly (to
keep members satisfied), easily launch new prod-
ucts (to differentiate themselves or to keep up
with other market players), and have access to
member information (to meet new regulations
and to deploy member-centric strategies).

“Members expect a seamless view in all chan-
nels,” says John Best, chief technology officer at
$3.9 billion asset Wescom Credit Union, Pasadena,
Calif. “Unfortunately, what’s happening is that
the legacy systems they’re trying to build around
don’t necessarily work together.”

Having a strategy in place is a good starting

point for credit unions. “The business plan drives
the technology plan, and you need to control
your own technology destiny to make the busi-
ness plan a reality,” says Doug True, president of
FORUM Solutions, a credit union service orga-
nization of $980 million asset FORUM Credit
Union, Indianapolis. “One of the advantages cred-
it unions have over regional banks is they listen
to their members. If [credit unions] can’t offer
what [members] are requesting, they’re at a dis-
advantage.”

However, there are pitfalls to converting to a
new core system. “The biggest mistake is that
[credit unions’] search and selection criteria aren’t
accurate. Some will [convert] for the wrong rea-

Focus
�A primary driver for converting to a new

core system is an existing system that’s
outdated, inefficient, or too expensive.

�Consider functionality, price benefits, ven-
dor strength, and risks when judging a new
core system.

�More CUs seek core systems that accom-
modate business services.



sons,” says Sabeh Samaha, president of Samaha &
Associates, Chino Hills, Calif. “They don’t do
proper due diligence. They see the demo and buy

the product. Switch because you
want to attack, improve, and add
new features.”

What criteria should a credit
union use as a basis for a new core
system? Scott Hodgins, senior direc-
tor of Cornerstone Advisors,
Scottsdale, Ariz., suggests that credit
unions committed to a core conver-
sion examine:
�Functionality. Consider items such
as automated work flow, navigation,
and ease of use that promote better
and more efficient transaction pro-
cessing and account opening, as well

as more commercial offerings. Financial institu-
tions want easier access to information, plus a
nice, logical screen flow.

Most vendors are developing better navigation
and work flow systems, he says. “If they’re not,
they should be.”

�Price benefits through
better efficiency and cost
structure.
�Vendor strength. This
includes market momen-
tum, the size of signed
deals, and the likeness of
the vendor’s client base to
the particular credit
union. Determine if
you’d be the biggest or
smallest client on a ven-
dor’s system, or “some-
where in the vendor’s
sweet spot,” Hodgins
advises.
�Risks, including revolv-

ing conversions among current clients and oper-
ations and support risk.

Credit unions also should evaluate their cur-

rent product offerings and members’ needs.
“Weigh the positives and negatives that are

unique to your credit union,” Samaha suggests.
“There are some very capable yet different core
processors.”

Core processor mergers

What effect will consolidation among core proces-
sors have on credit unions? “A lot of credit unions
in the next three to five years will have to make
a decision [about installing a new core process-
ing system] and they’ll have limited choices,”
warns Jeff Meyer, president/CEO of Three Rivers
Federal.

What once was a wide-open core processing
field has dwindled through mergers and acquisi-
tions. “Having a lot of choices is a sign of pros-
perity, and we had that from the mid-1980s to
2000,” Samaha says. “That was nice for credit
unions. Consolidation isn’t favorable. I feel some-
what threatened by it.”

Consolidation translates to less competition,
reduced price leverage, forced conversions from
phased-out products, and overburdened conver-
sion teams. “There are more decisions about
product direction and developments made by
fewer people and vendors, and that isn’t good,”
Hodgins says.

Plus, if your core processor is acquired, Meyer
says, “you have to make a decision on whether to
convert or purchase a new system.”

The net effect is fewer choices for credit unions.
But the remaining core providers are healthy. Few
“weak” core processors are left, making compe-
tition among vendors especially fierce, Barry says.

“This is good for smaller financial institutions
such as credit unions,” she maintains. It enables
a core provider to be a credit union’s primary
vendor.

However, acquisitions require core processors
to assimilate ancillary suppliers, enabling them
to broaden their offerings. That could work
against credit unions.

“A lot of credit unions we talk to find out their
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‘A lot of CUs find out

their favorite vendor has

been purchased by their

least favorite vendor.’

Rob Guilford

‘Members expect

a seamless view

in all channels.’

John Best
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favorite vendor has been purchased by their least
favorite vendor,” says Rob Guilford, Wescom’s
executive vice president, technology and delivery.

“What you have left are some regional core
processors almost exclusively serving small cred-
it unions and the dominant core processors serv-
ing everyone else,” True adds. “The dominant
core processors are well-positioned for growth
and to offer most credit unions robust solutions.
What I worry about is the ability for a credit
union to have a voice with its core processor.
Pricing efficiencies can be gained with competi-
tion among the dominant core processors, but
at the [cost] of having a nimble system that can
enable change and innovation.”

What’s driving conversions?

The motive for core-system replacement differs
by credit union. However, two primary objec-
tives today are improving outdated architecture
to allow better interfacing with ancillary prod-
ucts and systems, and the ability to pump up
commercial services offerings, Samaha says.

Many vendors have been sluggish in develop-
ing mortgage servicing functionality (especially
in areas such as escrow analysis and investor
reporting) and business services, Hodgins says.
To solve these functionality gaps, vendors have
acquired or partnered with third-party providers.

But many core providers have a dreadful record
of integrating third-party products—partners or
not, Hodgins adds. “The No. 1 thing vendors
should work on is integrating all their systems—
their own ancillary systems and partners’ ancil-
lary systems.”

Competition and membership demands com-
pel credit unions to offer new services, particu-
larly commercial services. “Credit unions have to
consider getting into business banking,” says
Samaha, including lines of credit, cash manage-
ment, payroll services, and funds transfers.

Credit unions also should seek higher degrees
of automation, Samaha adds. “All credit unions
should have a virtual branch. You should be able

to do everything at a virtual branch that you can
do at a physical branch,” including online loan
applications and requests for checks and plastic
cards.

Open architecture allows a credit union to con-

The reasons for core system replacement vary by financial
institution. Here are seven key drivers, according to “Trends
in Core System Replacement: The Necessary Evil,” a report
by Boston-based Aite Group:

1. Phased-out vendor technologies. Vendor mergers
often lead to overlaps in technologies or acquisitions of
more advanced solutions. Some vendors discontinue 
upgrades to some products, leaving institutions unsure
about the future of their existing solutions.

2. Outdated technologies. Outmoded platforms and 
integration architectures don’t permit financial institutions to
leverage advances in technology, such as Web services. 
Implementing newer, more efficient technologies with open
architectures hastens transaction speeds and speed to 
market with new products and capabilities.

3. Greater focus on business banking. Thin net-
interest margins and the increasingly competitive retail
space is causing greater focus on business services, 
with their greater potential for cross-selling and fee-based
income.

4. New member-centric strategies. As credit unions
increasingly adopt member-centric strategies, they need
their core banking solutions to provide enterprisewide 
member data.

5. Cost reduction. Besides reducing complexity and
speed to market with new products, some institutions are
running multiple solutions simultaneously due to mergers
and acquisitions, and are paying multiple license and main-
tenance fees.

6. Organic growth. New solutions enable financial insti-
tutions to launch new products quickly without involving 
vendors for customization or altering sophisticated code.

7. Better risk management and compliance. Regula-
tors expect to see uniform and integrated management of
risk, data, and processes throughout an organization—often
a daunting task for older, less user-friendly core systems.

�WHY REPLACE A CORE SYSTEM?
SEVEN KEY DRIVERS
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trol its own destiny, says True.
“It may have an Oracle database, for instance,

but if you can’t touch it, it’s not open,” says
Guilford. Wescom seeks the best application to fit

the task at hand, he says.
“Our system has an open
and well-documented inter-
face. Some systems purport
to be open, but they’re
closed.”

Many credit unions can’t
use best-of-breed systems
because they can’t sup-
port best-of-breed pack-
ages. “You can spend a lot
of time looking at new
functionality when a lot of
times it has to do with the
ancillary systems and the
third-party solutions you
want to use and keep,” sug-
gests Hodgins, adding cred-

it unions need to look at the core processor’s
history at integrating specific products.

In addition, there are wish-list items credit
unions may press their providers for down the
road.

“Redundancy is an absolute must as part of
a core system,” says Guilford. With the memo-
ries of Sept. 11 and Hurricane Katrina firmly
etched in people’s minds, “it’s absolutely critical

in today’s environ-
ment to ensure the
continuity of busi-
ness.”

Best also des-
cribes the growth
of mash-ups, appli-
cations or Web
sites combining
content or capabil-
ity from multiple
sources—such as
Starbucks custom-

ers hearing a song and immediately being able to
download it to their iPhones. Wescom has used
this tactic by combining reward points and bill
pay with credit cards.

Decisions, decisions

“There seems to be a lot more emphasis on main-
taining current architecture,” says Meyer. This
creates the danger of getting caught in the lega-
cy system trap and falling behind the industry at
a critical time. “Once you start getting behind
using old technology, it’s painful to jump ahead.”

The problem for credit unions is that core sys-
tem replacements are expensive and full of haz-
ards, Meyer says. Therefore, the reason to switch
has to be for the right reasons.

“One mistake is believing the technology can
solve your problems,” warns Hodgins. He says
credit unions often spend “too much time lis-
tening to the vendor and not enough time talk-
ing to the vendor’s clients.”

Credit unions also should analyze the total
price tag, especially hidden items affecting how
a vendor prices changes it makes to the core sys-
tem as the institution grows, Hodgins says.

And know what members want. “Track every
way your members use your products,” advises
Shull.

Members today demand real-time access across
delivery channels. “We have to provide members
with the quality service they expect in today’s
Starbucks world,” Best says.

Credit unions must stay true to their con-
sumer-oriented mission, True emphasizes.
“Consumer membership is what keeps the lights
on. Don’t sacrifice consumer/member function-
ality just to get a better core system on the com-
mercial side.”

Learn about forthcoming core processing system changes
at 

Few ‘weak’ core

processors are left,

making competition

among vendors

especially fierce. 

Christine Barry

Resources
�Aite Group, Boston: 617-338-6050 or 

aitegroup.com.

�Cornerstone Advisors, Scottsdale, Ariz.:
480-423-2030 or crnrstone.com.

� FORUM Solutions, Indianapolis: 
877-374-8277 or forumsolutions.com.

�Samaha & Associates, Chino Hills, Calif.:
909-597-2020 or ssamaha.com.
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AFTECH, 
Another Fiserv Connection ▲ ▲ ▲ ▲ ● ▲ ▲ ▲ ▲ ● ● ● ▲ ▲ ● ▲ ● ● ▲ ▲ ▲ ▲ ● ● ▲ ▲ ▲

AMI Information Systems ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ▲ ▲ ▲ ▲ ▲ ▲ ● ● ● ● ▲ ▲

Bradford-Scott Data Corp., 
a Sharetec partner ● ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ● ● ● ● ● ● ▲ ● ● ▲ ● ▲ ● ● ▲ ● ▲ ▲

CMC/FLEX ▲ ● ▲ ● ● ● ● ● ● ● ● ● ▲ ● ● ▲ ● ● ▲ ● ▲ ● ● ● ● ▲ ●

CompuSource Systems Inc. ▲ ▲ ▲ ■ ■ ● ● ● ● ● ● ■ ▲ ● ● ● ■ ● ▲ ▲ ▲ ● ■ ● ● ▲ ■

CU*Answers ▲ ● ▲ ▲ ▲ ▲ ▲ ● ▲ ● ● ● ● ▲ ▲ ▲ ● ▲ ▲ ▲ ● ● ▲ ▲ ▲ ▲

CUC Inc. ● ▲ ● ● ▲ ● ▲ ● ● ● ▲ ● ● ● ▲ ■ ● ▲ ■ ▲ ● ■ ● ● ▲ ●

CUSA Technologies-CUSA 
Management, Another Fiserv 
Connection ● ● ▲ ● ● ● ● ● ● ● ● ● ● ● ● ▲ ● ● ● ▲ ● ● ● ● ▲ ■

CUSA Technologies-CUSA OnCU, 
Another Fiserv Connection ● ● ▲ ● ● ● ● ● ▲ ● ● ● ● ● ● ▲ ● ● ● ● ▲ ● ● ● ▲ ▲ ■

CUSA Technologies-CUSA Reliance,
Another Fiserv Connection ● ● ▲ ▲ ● ● ● ▲ ● ● ● ● ● ● ● ▲ ● ● ● ● ▲ ● ● ● ● ▲ ■

CU*South (CU*BASE) ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ● ▲ ▲ ▲ ▲

Datamatic ▲ ▲ ● ● ▲ ▲ ▲ ▲ ▲ ● ● ● ● ● ▲ ▲ ● ▲ ● ▲ ● ● ▲ ▲ ▲ ▲

Data Systems, a Sharetec partner ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ● ● ● ● ● ● ▲ ● ● ▲ ● ▲ ● ● ▲ ● ▲ ▲

EPL Inc. ▲ ▲ ▲ ▲ ▲ ▲ ▲ ● ● ● ● ● ● ▲ ● ▲ ● ● ▲ ● ● ● ▲ ▲ ▲

ESP Inc. ● ▲ ▲ ● ● ● ● ▲ ● ● ● ● ● ● ● ▲ ● ▲ ▲ ▲ ▲ ● ■ ● ▲ ▲ ●

FedComp Inc. ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ● ▲ ▲ ▲ ● ▲ ▲ ● ● ▲ ▲ ▲ ● ▲ ▲ ▲ ▲

FedComp Inc. Online ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ● ● ▲ ▲ ▲ ● ▲ ▲ ● ● ▲ ▲ ● ● ▲ ▲ ▲ ▲

Fidelity National Information
Services Mercury™ ▲ ■ ▲ ● ● ● ● ● ● ● ● ● ● ● ● ● ■ ● ● ■ ▲ ● ● ● ● ▲ ▲

Fidelity National Information
Services MISER® ▲ ▲ ▲ ▲ ● ● ▲ ▲ ▲ ● ● ● ● ● ● ● ▲ ● ● ▲ ▲ ● ● ● ● ▲ ▲

GalaxyPlus Credit Union Systems, 
Another Fiserv Connection ● ▲ ▲ ▲ ● ▲ ▲ ▲ ▲ ▲ ▲ ● ● ● ● ▲ ▲ ▲ ▲ ▲ ▲ ● ● ▲ ▲ ▲ ▲  

Gulf Data Systems (Athena) ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ● ▲ ▲ ▲ ▲

INFORMATION SYSTEMS VENDORS

Legend ▲ = Standard (included in the base product)
● = Optional (not included in the base product but available for additional fees) 
■ = Custom (can be developed for additional fees) 
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AFTECH, 
Another Fiserv Connection ▲ ▲ ▲ ▲ ▲ ● ▲ ● ▲ ● ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ● ▲ ▲ ▲ ▲ ▲ ▲ ●

AMI Information Systems ▲ ▲ ● ● ● ● ▲ ▲ ▲ ▲ ● ● ● ▲ ▲ ● ● ▲ ▲ ▲ ● ▲ ▲ ▲ ▲ ●

Bradford-Scott Data Corp.,
a Sharetec partner ▲ ● ● ● ● ● ● ▲ ▲ ▲ ▲ ● ▲ ▲ ▲ ● ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲

CMC/FLEX ▲ ▲ ● ● ● ● ▲ ▲ ▲ ● ● ● ▲ ▲ ▲ ● ● ▲ ● ▲ ● ▲ ● ▲ ▲ ●

CompuSource Systems Inc. ▲ ● ● ■ ■ ■ ● ● ▲ ▲ ■ ■ ▲ ▲ ▲ ■ ● ▲ ▲ ▲ ▲ ● ● ▲ ▲ ●

CU*Answers ▲ ▲ ▲ ▲ ● ▲ ● ▲ ▲ ▲ ● ■ ▲ ▲ ▲ ● ● ▲ ▲ ▲ ▲ ■ ▲ ▲ ▲ ●

CUC Inc. ▲ ● ● ● ● ■ ■ ▲ ▲ ■ ● ● ● ▲ ● ● ● ▲ ■ ■ ▲ ▲ ▲ ▲ ▲ ▲

CUSA Technologies-CUSA 
Management, Another Fiserv 
Connection ▲ ● ● ● ● ● ▲ ▲ ▲ ● ● ● ▲ ▲ ▲ ▲ ▲ ▲ ● ● ● ● ▲ ▲ ▲

CUSA Technologies-CUSA OnCU, 
Another Fiserv Connection ▲ ● ● ● ● ● ● ▲ ▲ ● ● ● ▲ ▲ ▲ ● ● ▲ ● ● ● ● ▲ ▲ ▲

CUSA Technologies-CUSA Reliance,
Another Fiserv Connection ▲ ● ● ● ● ● ● ▲ ▲ ● ● ● ▲ ▲ ▲ ● ● ▲ ▲ ● ▲ ▲ ▲ ▲ ▲ ■

CU*South (CU*BASE) ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲

Datamatic ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ● ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ● ▲ ▲

Data Systems, a Sharetec partner ▲ ● ● ● ● ● ● ▲ ▲ ▲ ▲ ● ▲ ▲ ▲ ● ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲

EPL Inc. ▲ ● ▲ ▲ ▲ ● ● ● ▲ ● ● ▲ ▲ ▲ ▲ ▲ ▲ ▲ ● ● ▲ ▲ ▲ ▲ ▲

ESP Inc. ▲ ● ● ● ● ■ ▲ ▲ ▲ ▲ ● ● ▲ ▲ ■ ■ ▲ ● ▲ ▲ ▲ ● ▲ ▲ ●

FedComp Inc. ▲ ● ▲ ▲ ▲ ▲ ● ● ▲ ▲ ▲ ● ▲ ▲ ▲ ● ▲ ▲ ▲ ▲ ■ ▲ ▲ ▲ ▲ ▲

FedComp Inc. Online ▲ ● ▲ ▲ ▲ ▲ ● ▲ ▲ ▲ ▲ ● ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ● ▲ ▲ ▲ ▲ ▲

Fidelity National Information
Services Mercury™ ▲ ▲ ● ■ ● ● ● ▲ ▲ ▲ ■ ■ ■ ▲ ▲ ● ● ▲ ▲ ▲ ● ▲ ▲ ▲ ▲ ●

Fidelity National Information
Services MISER® ▲ ▲ ● ● ● ● ● ▲ ▲ ● ● ▲ ▲ ▲ ▲ ● ● ▲ ▲ ▲ ● ● ● ▲ ▲ ●

GalaxyPlus Credit Union Systems, 
Another Fiserv Connection ▲ ▲ ▲ ● ● ▲ ▲ ▲ ▲ ▲ ● ● ● ▲ ▲ ● ● ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ●

Gulf Data Systems (Athena) ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲

Note Inclusion of a company in the Information Systems Guide doesn’t imply endorsement by Credit Union
Magazine or the Credit Union National Association (CUNA). Please use the same care in investigating 
these companies as you’d use with other suppliers before making purchases or signing contracts.
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Harland Financial Solutions-
ULTRADATA Enterprise ▲ ▲ ▲ ● ● ▲ ▲ ▲ ▲ ▲ ● ▲ ● ● ● ▲ ● ● ▲ ● ▲ ● ● ● ● ● ●

IntegraSys,  
Another Fiserv Connection ● ▲ ▲ ▲ ● ▲ ▲ ▲ ▲ ▲ ● ● ▲ ▲ ● ▲ ● ▲ ● ● ▲ ▲ ▲ ● ● ▲ ▲

Northern Data Systems Inc.,
a Sharetec partner ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ● ● ● ● ● ● ▲ ● ● ▲ ● ▲ ● ● ▲ ● ▲ ▲

Open Solutions Inc. ● ▲ ▲ ▲ ● ▲ ● ● ▲ ▲ ● ● ● ● ▲ ▲ ▲ ● ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲

R.C. Olmstead ▲ ▲ ▲ ● ● ● ▲ ● ● ● ● ● ● ● ▲ ▲ ▲ ▲ ▲ ● ● ● ● ▲ ▲

Share One Inc. ● ● ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ● ▲ ▲ ● ▲ ▲ ▲ ● ● ▲ ●

Sharetec Systems Inc. ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ● ● ● ● ● ● ▲ ● ● ▲ ● ▲ ● ● ▲ ● ▲ ▲

Summit Information Systems, 
Another Fiserv Connection ● ▲ ▲ ● ● ● ● ● ● ● ● ● ● ● ● ▲ ● ● ● ● ▲ ● ● ● ● ▲ ●

Symitar ● ▲ ▲ ● ● ● ● ● ● ● ● ● ● ● ● ▲ ● ● ● ● ▲ ● ● ● ● ▲ ●

Synergent ● ▲ ▲ ● ● ● ● ● ● ● ● ● ● ● ● ▲ ● ● ● ● ▲ ● ● ● ● ▲ ●

USERS Inc., 
Another Fiserv Connection ▲ ▲ ▲ ▲ ● ▲ ▲ ▲ ▲ ▲ ▲ ● ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ● ● ● ● ▲ ▲

XP Systems Inc.,
Another Fiserv Connection ▲ ▲ ▲ ▲ ● ● ● ● ● ● ● ● ● ● ● ▲ ▲ ● ▲ ▲ ▲ ● ● ▲ ● ▲ ●

AFTECH, Another Fiserv Connection

455 South Gulph Road, Suite 201
King of Prussia, PA 19406
Contact: Dick McConnell, director of
marketing
610-233-4000, ext. 523
Fax: 610-233-4015
dick.mcconnell@aftech.fiserv.com
www.aftech.com

AFTECH provides best-of-breed core pro-
cessing, Internet, and third-party solutions
to credit unions nationwide with $15 million
to $2.6 billion in assets. AFTECH clients link

core accounts (deposits, loans, reporting)
with Internet and other electronic retail 
delivery channels including ATMs, kiosks,
personal computers (PCs), bill pay, e-mail
notification, data warehousing, and imag-
ing using open system architecture, an
SQL/ODBC-compliant database, and stan-
dard APIs.

AMI Information Systems

8348 Corporate Drive
Racine, WI 53406
Contact: Jason J. Greenwood, director of
sales
800-558-3709
Fax: 262-886-3020
jason@amicusystems.com
www.amicusystems.com

AMI Information Systems has only one
business: providing software solutions to
credit unions. Our all-new Web browser-
based software system, Encompass, is 
designed for credit unions that require cut-
ting-edge data processing technology. Per-
sonal service, unmatched reliability, and
more than 25 years experience makes AMI
the right decision for your credit union.

Bradford-Scott Data Corp., 

A Sharetec Partner

1001 Chestnut Hills Parkway
Fort Wayne, IN 46814
Contact: Kevin Kolar, vice president
260-625-5107
Fax: 260-625-6248
kkolar@bradfordscott.com

Legend ▲ = Standard (included in the base product)
● = Optional (not included in the base product but available for additional fees) 
■ = Custom (can be developed for additional fees) 

INFORMATION SYSTEMS VENDORS
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Harland Financial Solutions-
ULTRADATA Enterprise ▲ ▲ ● ● ● ● ● ● ▲ ● ● ● ● ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ● ▲ ▲ ●

IntegraSys,  
Another Fiserv Connection ▲ ▲ ▲ ▲ ▲ ▲ ● ● ▲ ● ● ● ● ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ●

Northern Data Systems Inc.,
a Sharetec partner ▲ ● ● ● ● ● ● ▲ ▲ ▲ ▲ ● ▲ ▲ ▲ ● ■ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ●

Open Solutions Inc. ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ● ● ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ●

R.C. Olmstead ▲ ▲ ● ● ▲ ● ▲ ▲ ▲ ▲ ● ● ▲ ▲ ▲ ▲ ▲ ▲

Share One Inc. ▲ ▲ ● ● ▲ ● ▲ ● ▲ ▲ ▲ ● ▲ ▲ ● ● ● ▲ ▲ ▲ ● ▲ ▲ ▲ ▲ ●

Sharetec Systems Inc. ▲ ● ● ● ● ● ● ▲ ▲ ▲ ▲ ● ▲ ▲ ▲ ● ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲

Summit Information Systems, 
Another Fiserv Connection ▲ ▲ ● ● ● ● ● ● ▲ ▲ ● ● ● ▲ ▲ ● ● ▲ ▲ ● ▲ ▲ ▲ ▲ ▲ ●

Symitar ● ▲ ● ● ● ● ▲ ▲ ▲ ▲ ▲ ● ● ▲ ▲ ● ● ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ●

Synergent ● ▲ ● ● ● ● ▲ ▲ ▲ ▲ ▲ ● ● ▲ ▲ ● ● ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ●

USERS Inc.,
Another Fiserv Connection ▲ ▲ ● ● ● ● ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ●

XP Systems Inc.,
Another Fiserv Connection ▲ ▲ ● ● ● ● ● ● ▲ ● ● ▲ ▲ ▲ ▲ ● ● ▲ ▲ ▲ ▲ ▲ ▲ ▲ ▲ ■

www.bradfordscott.com
Bradford-Scott is a distributor of the

Sharetec System, one of the most widely
installed data processing systems in the U.S.
with more than 300 installations. Sharetec’s
combination of open architecture and graphi-
cal design offers a remarkably efficient Win-
dows-based system. Bradford-Scott has been
installing data processing systems for more
than 20 years. Whether your choice is 
in-house or online, we have a solution for
you.

CMC/FLEX

8520 South Sandy Parkway
Sandy, UT 84070
Contact: Todd Chytraus, national marketing
director
800-262-3539
Fax: 801-545-4998
marketing@cmcflex.com
www.cmcflex.com

Celebrating our 30th year, CMC introduces
the next generation of FLEX. Uniquely 
re-engineered in Java™, FLEX is a seat
license/browser free product that supports

Windows, Apple, and Linux technologies.
FLEX stands alone as today’s most modern,
user-friendly credit union solution. FLEX:
One vendor, one server, and one license.

CompuSource Systems Inc.

110 John Muir Drive
Amherst, NY 14228
Contact: Gary Gonzales, president/owner
800-295-9100
Fax: 716-636-3711
sales@css4cu.com
www.css4cu.com

Note Inclusion of a company in the Information Systems Guide doesn’t imply endorsement by
Credit Union Magazine or CUNA. Please use the same care in investigating these companies
as you’d use with other suppliers before making purchases or signing contracts.
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CompuSource is a leading provider of
complete data processing systems exclusively
for credit unions. Our highly integrated
modular approach makes our CompuShare
System an ideal solution for credit unions
with varying service needs, while supporting
growing memberships from 500 to 20,000.

CU*Answers

6000 28th Street, SE
Suite 100
Grand Rapids, MI 49546
Contact: Scott Page, executive vice president
800-327-3478, ext. 103
Fax: 616-285-5735
spage@cuanswers.com
www.cuanswers.com

CU*Answers is a 100% credit union-
owned CUSO located in Grand Rapids,
Mich. We provide a wide variety of services
for credit unions nationwide, including our
flagship CU*BASE data processing system,
available in both an online (ASP) and 
in-house environment, Web site develop-
ment, network design and security, image
check processing, and CU*Check 21 services.
CU*Answers provides expertise in imple-
menting technical solutions to operational
needs and is a leader in helping credit unions
form strategic alliances and partnerships.

CUC Inc.

6480 Centerville Business Parkway
Centerville, OH 45459
Contact: Jack Sowder
800-275-7518, ext. 55
Fax: 937-434-3144
jsowder@cucinc.net
www.cucinc.net

CUC Inc. is a single-source provider of
data processing solutions exclusively to credit
unions. Services include in-house and online
processing, and features such as optical disk,
document imaging, home banking, audio
response, and shared branches.

CUSA Technologies, 

Another Fiserv Connection

4897 Lake Park Boulevard, Suite 200
Salt Lake City, UT 84120
Contact: Teresa Zundel, director, marketing
communications
Phone: 801-902-8769
Fax: 801-902-7877
teresa.zundel@fiserv.com
www.cusa.com 

Price, performance, professionalism—just

a few of the reasons that more than 800 cred-
it unions rely on CUSA Technologies to
deliver the custom solution-sets that fuel
their successes.

Our affordable, easy-to-use solutions have
helped hundreds of credit unions like yours
grow business, attract and retain members,
and increase profits. Our secret? We access
impressive resources from our parent com-
pany (Fiserv) and utilize tools from our
high-tech business partners to deliver a win-
ning combination: powerful solutions and
outstanding customer support at a price you
can afford.

Explore the possibilities today at
www.cusa.com or phone 800-756-2872 for a
pleasant, professional consultation! 

CU*South Inc.

1060 Springhill Ave.
Mobile, AL 36604
Contact: Leo P. Vaulin, CEO
800-293-7554 
Fax: 251-433-2492
sales@cusouth.com
www.cusouth.com

We grow credit unions by delivering the
tools and services you need to provide your
members with industry-leading financial
products and services. Unlimited free train-
ing, complete back-office integration, and
hardware and telecommunications support.
Accounting and staffing services. Consulting
and auditing. Best-of-class in customer
service.

Datamatic

5545 Enterprise Drive
Lansing, MI 48911
Contact: Alan Ross, vice president
517-882-4401, ext. 301
Fax: 517-882-1188
aross@datamatic.net
www.datamatic.net

Datamatic VIEW has full Windows func-
tionality throughout all applications. We fea-
ture IBM server hardware and thin client
support in both our in-house and online
solutions.

Data Systems, A Sharetec Partner

720 North 64th St.
Waco, TX 76710
Contact: Richard Place, general manager
800-245-7504
rplace@datasystemstx.com
www.datasystemstx.com

Data Systems is the Southwest distributor
of the Sharetec Data Processing System.
Sharetec offers a graphical solution for credit
unions, providing in-house, facilities man-
agement, and online solutions. Data Systems

has been serving the credit union industry
since 1983, offering credit unions an effi-
cient, user-friendly core product.

EPL Inc.

22 Inverness Center Parkway, Suite 400
Birmingham, AL  35242
Contact: Debbie Hosig, vice president,
marketing
800-243-4375
Fax: 205-408-5345
debbie.hosig@epl.net 
www.eplinc.com

EPL is a credit union-owned integrated
technology solutions provider that enables
credit unions to drive business from their
member’s perspective. EPL’s totally open
strategy includes technology tools that
address the needs of credit unions in the
areas of lending, member relationship man-
agement, shared branching, collections,
online applications, and much more.

ESP Inc.

1811 N. Hutchinson Road
Spokane, WA 99212
Contact: Matt Lefler, sales manager
800-456-5750
Fax: 509-534-9229
sales@espsolution.net
www.espsolution.net

ESP’s FORZA3™ product offers a compre-
hensive, easy-to-use core processing solution
for credit unions. Available via ASP or 
in-house, FORZA3 is a true open system
with exposed APIs for easy interface develop-
ment. ATM, debit, draft, and credit card
processes are supported batch or online.
Additional ESP products and services include
Web, audio, member imaging, wireless, Web
site development/hosting, disaster recovery,
print/mail service, and e-statements.

FedComp Inc.

10300 Eaton Place
Suite 260
Fairfax, VA 22030
Contact: Bob Flanagan, director of sales and
marketing
Phone: 800-733-3266
Fax: 703-383-3220
solutions@fedcomp.com 
www.fedcomp.com
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Whether it’s in-house data processing sys-
tems, hosted applications, or our VirtualCU
family of Web-based products, FedComp
delivers easy-to-deploy and easy-to-use solu-
tions. FedComp’s TNG Online! hosted data
processing system, VirtuaLLender loan origi-
nation and tracking system, and VirtualCU
Internet Teller and Web Services are just a few
of the service bureau and in-house solutions
FedComp has developed exclusively for credit
unions.

Fidelity National Information 

Services

601 Riverside Ave.
Jacksonville, FL 32204
Contact: Leah Middlebrook, senior vice 
president, product promotion
877-482-8786
Fax: 904-854-4124
leah.middlebrook@fnis.com
www.fidelityinfoservices.com

FIS is an industry-leading provider of
information technology solutions, providing
unprecedented integration. Optimize effi-
ciencies, mitigate risks, and build business
with INTEGRATED solutions including core
processing, business intelligence, e-banking,
check imaging, card services, auto finance,
mortgage lending, fraud protection, and
payment processing.

Galaxy Credit Union Solutions,

Another Fiserv Connection

5600 Crooks Road, Suite 101
Troy, MI 48098
Contact: Brian Bellhorn, marketing director
800-876-9000
brian.bellhorn@fiserv.com
www.fiserv-galaxy.com

Lead your members into the future with
the most innovative offerings available today.
Galaxy helps credit unions of all sizes drive
the market with new solutions to attract,
retain, and enrich member relationships.
Your members will love the convenience of
home banking and online enrollment. You’ll
love the ability to tailor member relationship
management and cross-lending programs.
And you’ll enjoy peace of mind knowing your
data is protected by the industry’s strongest
security and disaster recovery solution.

Gulf Data Systems (GDS)

1060 Springhill Avenue
Mobile, AL 36604
Contact: Leo P. Vaulin, CEO
800-293-7554
Fax: 251-433-2492
leo@cusouth.com
www.gulfdata.org

Experience the GDS Advantage! Improve
member services while saving money with
Athena, serving CUs with 100 to 100,000
members using Internet-based servers. Free
conversion and training. Integrated back-
office. Computer sales and support. Account-
ing and consulting services. Statement print-
ing and e-statements, Web site design, and
online banking. Best-of-class in customer
service.

Harland Financial Solutions – 

UltraData Enterprise

5000 Franklin Drive
Pleasanton, CA 94588
Contact: Jan Wilgus, director of product 
marketing
800-365-3356
Fax: 925-463-0394
jan.wilgus@harlandfs.com
www.harlandfinancialsolutions.com

Harland Financial Solutions’ UltraData®

core processing solutions serve more than 600
credit unions nationwide by blending robust
functionality with strategic business guid-
ance. Our competitively distinct suite of inte-
grated complementary applications, open
architecture and connectivity, in-house and
service bureau delivery options, outstanding
SCP-certified client support and service, and
integrity-based relationships enables each
credit union to serve its membership in the
most effective way possible.

IntegraSys, Another Fiserv 

Connection

2601 Network Blvd., Suite 600
Frisco, TX 75034
Contact: Jeff Givens, senior vice president,
sales
888-287-3371
Fax: 469-287-3609
communications@integrasys.fiserv.com
www.integrasys.fiserv.com

Combining a spirit of innovation with 
30 years of industry experience, IntegraSys’
comprehensive range of well-integrated

systems and services accelerates credit unions’
growth and drives business efficiencies. Inte-
graSys delivers service bureau or in-house
technologies, core processing, loan origina-
tion, asset/liability management, EFT servic-
es, Internet banking, lending, and bill pay-
ment and presentment services.

Northern Data Systems Inc., 

A Sharetec Partner

P.O. Box 66738
362 U.S. Route One
Falmouth, ME 04105
Contact: Joseph Reis
800-649-7754 ext 230
Fax: 207-781-3226
jreis@ndsys.com
www.ndsys.com

Northern Data Systems is the Sharetec dis-
tributor for the eastern U.S. seaboard.
Sharetec is one of the most widely installed
data processing systems in the U.S. with more
than 300 installations. Sharetec’s combination
of open architecture and graphical design
offers a remarkably efficient Windows-based
system. Northern Data Systems has been
installing data processing systems for 30
years, delivering local support and service
along with the strength and resources of
Sharetec’s national organization.

Open Solutions Inc.

455 Winding Brook Drive
Glastonbury, CT 06033
Contact: Mickey Goldwasser, vice president,
product marketing & communication
860-815-5226
Fax: 860-652-3156
mgoldwasser@opensolutions.com
www.opensolutions.com

Open Solutions Inc. offers credit unions a
full-featured strategic enabling product plat-
form that integrates core data processing
applications, built on a single centralized
Oracle relational database, with Internet
banking, cash management, financial
accounting, payment, imaging, Check 21,
interactive voice response, CRM/business
intelligence, and loan origination solutions.
Open Solutions’ suite of credit union-focused
applications can be run in-house or out-
sourced through Open Solutions’ data 
centers.
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R.C. Olmstead

5555 Wall Street
Dublin, OH 43017
Contact: Tom Leib, director of sales & 
marketing
800-589-7312
Fax: 614-652-2061
sales@rcolmstead.com
www.rcolmstead.com

R.C. Olmstead has provided full-service
data processing to more than 150 credit
unions nationwide for nearly 30 years. Our
feature-rich system delivers everything
today’s credit unions need to succeed, includ-
ing Internet banking, bill pay, real-time ATM
and debit card processing, signature and doc-
ument imaging, and much more.

Share One Inc.

2750 Colony Park Dr., #10
Memphis, TN 38118
Contact: Don Conrad, vice president of sales
901-795-3512, ext. 115
Fax: 901-362-8524
donc@shareone.com
www.shareone.com

Share One Inc. is a technology CUSO pro-
viding data processing services only to credit
unions. Our newest open processing system,
NewSolutions, offers fully integrated imag-
ing, card processing, and support for Check
21 and commercial accounts. A modern open
system based on MS SQL server relational
database, NewSolutions allows full marketing
analysis and tracking support. Offered as
both an in-house system and service center,
the same software and services are available
in either mode. We offer integrated Internet
banking services, integrated shared branch,
and business intelligence support as well.

Sharetec Systems Inc.

7989 Lake Drive
Lino Lakes, MN 55014
Contact: Rick Ashbach
651-784-8584 
Fax: 651-784-8720 
rashbach@sharetec.com
www.sharetec.com

The Sharetec System is one of the most
widely installed data processing systems in
the U.S. with more than 300 installations.
Our combination of open architecture and

graphical design offers a remarkably efficient
Windows-based system. Whether your choice
is in-house or online, Sharetec has a solution
for you.

Summit Information Systems, 

Another Fiserv Connection

4500 SW Research Way
Corvallis, OR 97339
Contact: Dave Pumper, marketing
800-937-7500, ext. 6235
dave.pumper@summit.fiserv.com
www.summitsite.com

Summit is the solution behind the service
at many of the nation’s credit unions. With
our open architecture and Web services
framework, we can align the right technology
solutions with your key business objectives,
enabling your credit union to reap the bene-
fits of enhanced member experience, new
revenue sources, and optimized productivity.

Symitar

8985 Balboa Ave.
San Diego, CA 92123
Contact: George Wanamaker, national sales
manager
888-796-4827
Fax: 845-947-1584
gwanamaker@symitar.com 
www.symitar.com

Symitar is the recognized technology
leader. Combining robust, proven core pro-
cessing systems with a full range of comple-
mentary solutions, we’re able to meet the
technology needs of even the largest credit
unions. According to the 2007 Callahan
Credit Union Technology Survey, Symitar is
again the leading technology provider for
credit unions with more than $25 million in
assets and credit unions with more than $1
billion in assets. At greater than 99%, we have
the highest retention rate of any major
processor. Many CEOs are repeat customers,
choosing Symitar again and again as they
move from one credit union to the next.

Synergent

2 Ledgeview Drive
Westbrook, ME 04092
Contact: Fred Barber, account executive
800-341-0180, ext. 593
fbarber@synergentcorp.com
www.synergentcorp.com

Synergent has served the needs of credit
unions since 1971. We offer a complete suite
of technology solutions, including core data
processing on the industry-leading Episys®

software platform. We are owned by credit
unions and are driven by our focus on ser-
vice. We offer the combined strengths of Syn-
ergent and Episys to credit unions through-
out New England and Upstate New York.

USERS Incorporated, 

Another Fiserv Connection

1250 Drummers Lane
Valley Forge, PA 19482
Contact: Stacey Bibbo, vice president of
marketing services
800-523-7282
Fax: 610-293-4488
info@users.com
www.users.com

USERS Incorporated, Another Fiserv Con-
nection, delivers core processing and related
technologies that respond to credit unions’
needs. USERS delivers highly scalable, com-
pletely integrated solutions that work togeth-
er while simplifying connectivity with third-
party products for greater choice and
flexibility. USERS’ solutions are available in
the in-house and online environments.

XP Systems Inc., 

Another Fiserv Connection

405 Science Drive
Moorpark, CA 93021
Contact: Steve Jost, vice president, business
development
800-231-8129
Fax: 805-532-9137
steve.jost@xpsystems.com
www.xpsystems.com

XP Systems offers in-house information
management solutions. Our software, hard-
ware, and services combine to handle a credit
union’s front- and back-office processing,
including electronic channels such as ATMs,
call centers and Internet banking. XP Systems
collaborates closely with credit unions to
deliver the most advanced member services,
teller, and lending platforms available.
We’re proud of our reputation for on-time,
in-balance conversions and delivering solu-
tions that help credit unions thrive.




